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World Brain: Permanent World Encyclopaedia
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World Brain: a new, free, synthetic, authorltatlve permanent "World Encyclopaedia” that could help world citizens make the best use of universal information
resources and make the best contribution to world peace.
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o “...speaking of a process of mental

-] organisation throughout the world”
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O .. to be as inevitable as anything can be "

% in human affairs ” i
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O E ' “The world has to pull its mind together,

EX: and this is the beginning of its effort.” {
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H. G. Wells(1866-1946)
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Disseminate knowledge

Image:https://www. kurzweilai. net/new-algorithm-will-allow—for-simulating-neural-connections-of-entire-brain-on-future-exascale-

supercomputers



%I:Ii/ \:—J 1|;|u._»—:|:l} I H:Mt

Navigating the Knowledge & Information Economy

tweets sent every day photos and videos are
2 94b . shared daily on Instagram
H Source: Twitter 4PB

Source: Instagram Business
emails sent daily (2019),

rising to 306bn in 2020 G+ data created by Facebook,
and 320bn by 2021--- inc. 350m photos and 0
with 3. 9bn people using emails 100m hours of video
Source: Radicati Group Source: Facebook Research data created every day by 2025

searches made per day,
with 3.5bn from Google
Source: Smart insights

data produced by a

connected car
Source: Smart insights 2 8 PB
generated from wearable
devices by 2020

4 4 2 B Source: Statista
°

Accumulated digital
universe of data in 2019,
rising to 44ZB by 2020

Source: PWC
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Three growth phases in the development of science
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Bornmann, L. and Mutz, R. (2015), Growth rates of modern science: A bibliometric analysis based on the number of publications and cited
Information Classification: General references. J Assn Inf Sci Tec, 66: 2215-2222. doi:10.1002/asi.23329


https://doi.org/10.1002/asi.23329
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Science is to discover trustable knowledge
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1798 1852 2003 2004 2015 2016 2017 2020

Richard Taylor Taylor & Francis CRC Press joins Taylor & Francis Informa Informa plc Taylor & FrancisTaylor & Francis

launches is founded Taylor & Francis  joins Informa Healthcare moves enters acquires Dove acquires F1000
Philosophical Group plc to Taylor & FTSE 100 Medical Press and Research
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 Authorship (disputes: ghost; gift:; ’ for sale’ )

e Affiliation misrepresentation

e Inappropriate references/poor attribution

« Competing interests (under—-reporting; personal CI’ s)
* Consent to publish (includes Acknowledgements)

e Tnadequate/selective reporting of research (irreproducible
research and bias)

e Data sharing (should adhere to FAIR principles; sensitive data)
 Duplicate submission/publication

 Data or image fabrication/falsification

e Plagiarism/ text recycling

e Peer review manipulation

e Citation manipulation
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 Breaches of copyright
Unethical research

Hoax submissions
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Publishing Ethics and Integrity Team

e Review editorial policies and processes,
including peer review

Director Publishing Ethics & Integrity

e Provide advice on and assist with
investigations on ethics cases

e Advise on post—publication issues
Sarah Robbie e (ollaborate with editorial, legal and

Head of Research Integrity & Ethics

communications team to provide public

statements

e Develop and collaborate on support tools

and resources for editors

an informa business

Shay oneill
Peer Review Policy & Re
Integrity Manage
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Didi Peng Genevieve Nesom
Research Integrity Manager Research Integrity Manager
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External advisers . Editorial Team
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Any Concern
By Anyone
At any stage

Author to explain

Institution to assist

Experts ¢ opinion

Consensus reached

Taylor & Francis Group

U2an informa business

takeholder informed

AN R RSECNTS

Any concerns about research integrity or publication ethics should be promptly investigated.

Concerns can be raised by anyone, at any stage (editors, authors, reviewers, editorial/production
staff, institutions, whistleblowers, readers, “data sleuths” etc).
Editor and Portfolio Manager should be notified.
Portfolio Manager navigates the proposed investigation process, e.g.:
* Contacting the authors for an explanation or original data
* Contacting the institution(s) involved to assist with investigation
* |In agreement with the Editor, soliciting additional advice (e.g. statisticians, methodology
experts, research ethics experts, etc)
Based on findings and discussions with any other T&F staff (e.g. ethics team, legal team),
consensus is reached with the Editor on outcome.
Authors will be informed of the outcome.
Complainant (if applicable) will be informed of the outcome

Any decisions on post-publication notices (e.g. retractions) will be taken in accordance with COPE

guidelines.


https://publicationethics.org/postpublication
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Speed of Discoveries
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Complex Problems

Background picture courtesy of starline/freepik.com
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Authors are encouraged Authors publishing Authors make their Authors must make Authors must make their
o to share or make open the  with the journal agree to data freely available to their data freely available data freely available to
data associated with the make their data available the public, but under a to the public, under a the public, under a license
- paper, where this does not  upon reasonable request.  license that limits re-use. license allowing re-use allowing re-use by any
@) violate the protection of It's up to the author to by any third party for third party for any lawful
— human subjects or other determine whether a any lawful purpose. purpose. Additionally, data
U valid privacy concerns. request is reasonable. Data shall be findable shall meet with
and fully accessible. FAIR standards as

B2 established in the relevant
O subject area.
% Highly encouraged Mandatory Mandatory Mandatory Mandatory
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06 7 - Highly encouraged Highly encouraged Mandatory Mandatory Mandatory
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- Author’s choice Author’s choice Author’s choice CCO, CCBY or equivalent CCBY, CCO or equivalent
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« Submitting your article to a Taylor & Francis, Routledge or Cogent OA journal

+ A data set is associated with your paper
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The example below shows the steps you'll need to follow
for journals with a publicly available data policy

Choose
a journal

o Please note that data

should only be shared if it is
ethically correct to do so, where
this does not violate the protection
of human subjects, or other valid

ethical, privacy, or security

you want to
submit your
paper to

CONcerns

Journal has
a publicly
available data

policy. Data sharing
is mandated for
this journal.

vl

Read advice

Pause
your submission
and upload data

into a suitable

repository

on selecting a
repository

Pause your
submission and

(MELGCRUEGELE]

open under an
appropriate
license

Provide
the DOI, reserved
DOI, or other

persistent identifier
in the peer review
system when
prompted

Read guidance Data availability
If the journal has as
on citing data statement templates

double-blind peer review,
you'll need a repository with
an option to preserve
your anonymity

Find out more at:

http://bit.ly/sharing-r rch-

Finalize your
submission and,

when you're
ready, submit
your paper

are available on
Author Services

Ensure
associated
data sets have
been cited in the

Ensure
you include a
data availability
statement

body of the
paper and the
reference
list

with your
submission

cogent--0za
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% submissions and reviewers 2017-2018
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Excellence in Peer Review: Taylor & Francis Reviewer Training
Network
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