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Emotional Empowerment & Brand Renewal: Building a

Beloved IP Image for University Libraries
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Good human-centered design isn't just about
making effective tools that are straightforward

to use; it's about making affective tools that

mesh well with our emotions and help us

express our identities and support our social

lives.
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Current Status of University Library IP Images from the

Perspective of Emotional Theory
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Design Strategies for University Library IP Images Under

the Framework of Emotional Theory
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Pablo the Penguin at the University of
Portsmouth Library
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Operational Strategies for University Library IP Images
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https://www.hongkongdisneyland.com/zh-hk/

https://www.olympics.com/zh/
https://www.sport.gov.cn/n4/n23848493/n23848955/c23961180/content.html
https://www.popmart.com.cn/home/about

https://weibo.com/6217939256/51278050796529817?source Type=weixin&from=10F5095060&wm=9006 2001&featurec
ode=newtitle&s_channel=4&s _trans=7868366455 5127805079652981

https://mp.weixin.qg.com/s/fGn3Rutak65R-SM30g_B3Q
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